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en·tre·pre·neu·her
/ˌäntrəprəˈnər,ˌäntrəprəˈno͝oh(ə)r/

 A woman who organizes and operates a business or businesses, 
taking on greater than normal risks in order to do so.
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Christmas is my favorite time of year. I love that 
things start to slow down in the business world 
(for the most part) and the world seems to turn 
inward if only for a month or so.

In this issue I hope you will see a focus on com-
munity, family, and home. I hope you will 
get a sense of the shops next door, products made 
with love and purpose, and a desire to keep 
things simple for awhile.

The older I get the more I realize that being inten-
tional means everything. Being intentional with 
my resources, my time, and most importanly...
with relationships. That the most important 
things in life are the peo- ple in our world who we 
love and support in vari- ous ways. And if you are 
one of those people who gets to build up another 
person, you are so very blessed friend.

This issue has been carfully crafted to highlight the many entrepreneurs (both male and fe-
male) who have taken their products and services beyond the dream to deliver an experience 
that is truly about others. They are reaching out to care for their communities and meet the 
needs of those around them. 

As you get a chance to read through this issue I hope it will serve as your very own resource 
to give back. I hope you have a Merry Christmas and a bright and progressive New Year.

Follow along on Instagram @entrepreneuher_lifestyle | www.entrepreneuher.co

billy whittaker

letter from the editor
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When we first got on the phone with Val, we knew she 
was a kindred spirit. I mean once the words "Christmas, small 
businesses, and helping others" started to fly, how could we 
not fall in love with her story.
 The Neighbor Boy Christmas Tree Lot (NBCTL)is so 
much more than just your average tree lot. Val and her family 
have put so much of themselves back into this business and 
by extension, back into the community. It was truly humbling 
to listen to the way they are putting a spin on the tradition of 
picking out a Tree.
 Like most tree lots, local families come out to Val's 
family lot starting at Thanksgiving time. But what you don't 
typically see when you step onto that lot that first day are the 
many hours and young people that the NBCTL has invested in 
beforehand. This lot has become a resource for young people 
looking for a good job earlier in life than usual. In most cases, 
the role is kept through the years and in some cases even gets 
passed on to younger siblings according to Val. Val and her 
family use the NBCTL as a way to pour into those around 
them, and to do so every year.
 Now, you would think that would keep Val busy 
enough, but having spent time chatting with her, we quickly 
got the sense that she never stops giving back. On-site there is 
a small shop that houses not just the NBCTL's own items for 
sale, but a wide array of local goods made by professionals in 
the area. Any chance Val gets she reinvests into anyone and 
everyone around her.
 A typical day on the lot is a busy one. Val's responsi-
bilities include but are not limited to, making hot chocolates, 
greeting customers, watering and drilling the trees, taking 

neighbor boy christmas tree lot 
photos, checking people out in the country store, working with 
our teen employees, sharing lots of stories and smiles with the 
customers that visit our tree lot...and so much more. In addi-
tion to all that, Val writes the newsletters and handles the busi-
ness social media accounts, schedules employees and does the 
company payroll and bookkeeping.
 One of our favorite twists to this small biz, is that 
while other lots allow photographers to book their own shoots, 
NBCTL takes the initiative to capture memories for their cli-
ents.
 "We take a photo of every family with their tree each 
year. The next year each family can come back and find their 
photo among the hundreds that are in our album (whether they 
buy a tree or not), and they get to take it home with them. In 
a day when digital images reign and few families have a tra-
ditional photo album on the shelf anymore, searching for the 
family photo in an album is exciting for the children that visit, 
but it's not just the children that love it. We have parents that 
tell us they have been visiting our lot since before they were 
engaged and now their children are almost heading off to col-
lege...and they have every year's photo hanging on the refrig-
erator or in ornaments on their trees. They tell us how grateful 
they are to have yearly documentation of how their lives have 
grown and changed, and that the holidays wouldn't be the same 
without a visit to our tree lot."
 These are the types of businesses and people who 
make the season what it is. What a special blessing NBCTL is 
to its community.

neighborboyinc.com | facebook.com/neighbor.boy.tree.lot
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Tina Caul of Caul Group Residential is taking the realty 
industry by storm. As most entrepreneurs’ stories start out, 
Tina began her journey with challenges all her own, but she 
had a determination to create a sense of freedom in her per-
sonal and professional life. She sought to enjoy the flexibility 
of being her own boss, she desired the liberty to choose her 
own path, and dreamed of creating a platform in which she 
could build up others. 
 Tina, a Detroit transplant, and her husband, Kevin, 
founded Caul Group Residential in 2009. Together they serve 
the greater Raleigh North Carolina area to bring a refreshed 
approach to realty to their clients and agents.
 After years of working to pursue her goals, Tina has 
become a model to those aspiring to the lifestyle she once 
only considered a dream. Those who have had the chance to 
peak into Tina’s world for even a moment, have come away 
inspired. Some of her most recent accomplishments leave us 
feeling humbled to know her. Tina is currently ranked eXp’s 
#1 realtor in the Carolina’s and served on a panel for a com-
pany conference this year in Vegas, but that’s just the start 
of things.  You may have seen her on one of Americas most 
beloved channels, HGTV. In addition to that, Tina has been 
approached for her input by Forbes publications, TEDx, and 
various realtor platforms.  
 

caul group
One might think Tina would for-
get her roots with all her contin-
ued success, but Tina is known 
around the eXp world and the 
Carolina's for her devotion to 
others.

She is extremely dedicated to her amazing team of profession-
als and extends her success onto a wide range of entrepreneurs 
in her networks. One thing that anyone that has worked with 
Tina has in common, is the experience that she is constantly 
looking for ways to reinvest her circles. Quite often, she pro-
motes others at her own expense, but that is just that type of 
leader she is.  
 Tina and the Caul Group have some big things on the 
horizon for the up and coming year so be sure to follow along 
on her platforms to share in her journey.  What an inspiration 
it is to know that goals are being met, people are being in-
spired, and dreams are becoming a reality.   
 We wish Tina and the Caul Group continued success!

@caulgroup | caulgroup.com | facebook.com/caulgroup
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This part the journal has been dedicated to 
sharing the stories of  EntrepreneuHer's who 
inspire us and remind us about what it takes to 
get through the upcoming season as business 
women. From photographers to shop keepers, 
there is so much that goes into each season. 
Here is a behind the scenes look at what it 
means to be them.

THE 
STORY 
OF 
HER





It wouldn't be Christmas without a harmonious, confi-
dence boosting outfit for all those festive get-togethers would 
it? Brandy Garner has the ladies in her community covered. 
On a charming all-american main strip in central NC, Caro-
lina Blessing Boutique can be found busily serving the locals 
through hand picked fashion pieces for all styles. 
 Brandy started her business in 2018 with the inten-
tion of helping self confident woman feel bold and beautiful 
in their own way. She shares that this is really the heart of why 
she does what she does. When a client comes in looking for 
an outfit for a special occasion, Brandy goes to work getting to 
know the client in order to help them select something seem-
ingly made just for them. Their victories become her own and 
she takes the extra steps to ensure she has a part in helping 
them have the best experiences possible.
 We have personally visited Brandy's shop many times 

carolina blessings
throughout the year and found that her dedication to her 
customers pays off in loyalty, ours included. Especially dur-
ing the holidays, Brandy often handles the leg work for her-
self, staying behind the counter for hours at a time. And with  
large numbers of clients, comes more responsibility to cater 
to their experience. 
 When we saw this first hand, we asked her to share 
some insight that people might not usually get just from walk-
ing into the shop. She shares that being intentional is hard 
work and time consuming. There are far more hours that go 
into the shop than just the ones she spends staging or ring-
ing customers up. A daily overview for her looks something 
like this: getting all inventory into their system, preparing the 
weeks new arrivals, taking photos of all new arrivals, social 
media management, customer service, and everything in be-
tween. 
 But even with all that, Brandy assures us

...to her it is worth it.

She considers the friendships she has made along the way in-
valuable and attributes much of that to her success. Her ad-
vice to up-and-coming entrepreneurs is this

"Make every customer feel like 
they are your #1 priority..."

@carolina_blessings | carolinablessingsshop.com | facebook.com/blessedincarolina
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THOUGHTFUL GIFTING



Katie's story is one of the most unique stories we have 
come across. Her journey starts in the creative community of 
Greenville, South Carolina where she grew up and eventually 
studied art.
 During one of her graduate art shows, Katie become 
aware of how eager people were to buy her work. It was this 
show that catapulted her career. She took her earnings from 
the show and bought her own studio equipment and has never 
looked back.
 Today Katie owns a pottery shop in Oxford which she 
originally opened in 2013. Keeping it going requires a lot of 
overhead, and time commitment on her part. Each piece of 
pottery in her shop has come through her hands and due to 
the wide-spread interest, Katie has to balance handling all the 
administrative side of her business as well as the creative pro-
cess. To add to the pressure, she mentions that people don't 
usually know that for every 1 piece on the floor there are 
around five pieces that didn't come out.
 Katie's shop in Oxford has become a mark of stability 
in the community. It’s truly a neighborhood shop in a global 
city. The locals often share that they measure the shop’s age 
by how old their children are which gives Illyria a deeper 
sense of belonging.
 When Katie isn't turning out her own work, she rents 
out the space to local potters so that they can grow and expand 
their own skill. In addition to that, she has been running a pot-
ters-in-training program for over five years. The Potters-in-

illyria pottery
Training help Katie run the store and studio, and in exchange 
she teaches them everything she knows about making pots. 
Katie still make the pieces in her shop, but the students get a 
hands-on experience and a chance to see how you can make a 
go of it in a creative business. Several of Katie's students go on 
to become potters and start studios of their own. 
 She says, "It's very special to me."
But the most refreshing piece of advice that I have heard some-
one give to our readers, comes from Katie herself and we can't 
think of a better way to close this out...

"Don’t talk about passion. Right now 
people talk almost incessantly about 
it. The mixture for success in a cre-
ative business contains much more 
than that. You can be passionate and 
absolutely fail. Work hard, discipline 
yourself in your craft, find ways to 
translate what you do into what peo-
ple will pay you for. Or at least show 
them why they should."

@illyriapottery | i l lyriapottery.co.uk | facebook.com/il lyriapottery
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If you are looking for something different to gift this year 
than you'll want to check out Adventures in Bloom. The gift 
of experience is far reaching and that is something Laura Ge-
renser knows all too well.
 Laura specializes the making of memories, though 
not in a way you might traditionally think. She owns a beau-
tiful shop, full of personality that features handmade items 
from her own special craft and from the craft of others. Every-
where you look her shop is filled with items she has carefully 
selected to give her customers a welcoming, creative, and 
even, truly affordable experience. As we continued to talk her 
about her story and purpose, it became clear. Laura's priority 
is "people first" when they step foot into her store. Her items 
are tailored to her community and supplied by her community, 
and that was awesome to observe.
 Unlike many of the local boutique shops, Laura's shop 
is an experience in itself. It is like walking into a snapshot of 
the very best of the Cary North Carolina community.
 But our favorite part of her experiences-oriented busi-
ness is that the first thing you notice when you walk in, is a 
giant table in the center of the room. It serves as the gathering 
hub for the customer and it is there that she teaches her guests 
the art of stamping. Adventures in Bloom is a great place to 
bring your girls for a little gift shopping and girl time in gen-
eral! Laura will teach you how to make your custom stamp 
pieces with any message you want. And just in case you can't 
make it out to her shop, but you still want her one-of-a-kind 
stamping experience, you can collaborate with her to come 

teach at your event! 
 Laura shares that for her, the enjoyment of running a 
business is directly related to customer experience.

"I love sharing my craft 
with others and foster-
ing a safe, welcoming, 
creative space for all."

In order to keep her business going Laura has to wear many 
hats. From answering emails, making jewelry, talking to mak-
ers, teaching stamp classes, taking product photos, networking 
and managing the social media accounts, Laura does it all! 
 Even after fulfilling her regular business management 
tasks, Laura finds ways to give back to her community by host-
ing “stamping for a cause” events in which she donates 20% of 
the class ticket sales to the charity hosting the event.
 Laura's journey hasn't been without it's challenges but 
she looks to her family for inspiration and says that a little nug-
get of wisdom that has helped her is...

If you think you will suc-
ceed-you will.

@adventuresinbloom | adventuresinbloom.com | facebook.com/adventuresinbloom

adventures in bloom
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adventures in bloom

THE GIFT OF EXPERIENCE





nwott
 Not only does JoJo support her own 
community of women but she supports com-
munities within those communities, via appear-
ances and collaborations, because she is that 
dedicated to the success and empowerment of 
women.
 But JoJo's influence in the community 
reaches far beyond appearances and network-
ing events. NWOTT positively effects all those 
it comes into contact with. Many have landed 
jobs, increased sales, gained clients, or have 
benefited in other ways economically, from the 
advice or resources they have received through 
this business. In addition to that NWOTT career 
hairs always have 2-3 nonprofits to speak with 
the attendees about volunteer opportunities; as 
well as hosting food drives at each career fair to 
support Urban Ministries of Wake County.
 So why does she do it all? 
 "I love making a difference and help-
ing others. I learn so much from the members, 
personally, and I share my knowledge with 
them or connect them with the right resources 
so that they are able to succeed in whatever it 
is that they want to accomplish. I try to be that 
positive force. Yes, it is hard work; especially 
because we have to be pushed out of those com-
fort zones to grow. Just one person believing in 
them and telling them it's possible and them 
knowing someone has their back can make all 
the difference."
 Our humble experience within this 
very network has led us to many of the amaz-
ing women, just like JoJo that we been able to 
feature here at EntrepreneuHer. 

@nwott_off icial
facebook.com/NWOTToff icial

nwott.org
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There is one thing that 2018 taught us with-
out a doubt, and that is that networking is in-
valuable to a small business owner and a career 
driven professional.
 Meet JoJo, founder of Networking 
Women of the Triangle. JoJo started the net-
work in 2016 with the intent to "Connect. Sup-
port. Inspire" and has since grown her group of 
women to span the greater Triangle area.
 She first came up with the idea when 
she was facing challenges finding a desirable 
job. It didn't take long for her solution to take 
off, not only finding a job for herself, but con-
tinuing to help find jobs for hundreds of women 
over the last three years.
 NWOTT is the largest group for wom-
en in Triangle; with over 25,000 members in 
the main group, additional cohorts spread 
across the state; NWOTT A-Teams for women 
entrepreneurs interested in professional devel-
opment opportunities and making deeper con-
nections with other business owners. They also 
host a wide range of amazing career fairs in 
various locations. 
 When we asked her what an overview 
for keeping this type of thing going would look 

like, she answered that she along with a few 
moderators and her business partner, Gigi 

Marie, have to manage the large group 
and keep it aligned with the mission. 

Gigi and her are always planning 
"something". They have monthly 

networking events, career fairs, 
NWOTT A-Team meetings and 

socials.



powerbrand highlight
.01
HIDDEN NAVBAR 
Offers a minimalistic contempo-
rary approach to site navigation

.02
FULL BRAND BACKGROUND
Make a statement with a fully branded 
background that doubles as a parallax 
header for attention capturing

.03

.05

SOCIAL SHORTCUTS 
A Virtical social media 
menu offers a contempo-
rary twist to connecting 
to your audience.

MENU 
Allow your viewers avenues to 
other pages throughout your 
website not just in the navbar

.04
DESCRIPTOR  
Keeping your audience clearly
informed in a simple and easily 
accessible way increases the 
likelihood of revisits and 
ultimately client captures.

websit
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ICON LOGO
A clever twist on the letter of 
your business name and the sub-
ject of your business

WORD LOGO
A foil or gradient with some catchy typo-
graphic choices will make you stand out

.06

.07



N I C O L E  S U D A N O  |  @ C N S D E S I G N S A N D D E C O R



. 0 1  A C C E N T  P I E C E S 
Vintage signage, era-set decor, and old tins 
can transport your space into and timeline 
while keeping your home timeless 

. 0 2  F U N C T I O N
Iron backed chairs, and decorative shelv-
ing make a space interesting, sturdy, and 
functional

. 0 3  T E X T U R E
Burlap, bark, woods, chalks, and fabrics are 
all combined to imply a sense of home and a 
sense of purpose

. 0 4  P O P S  O F  C O L O R
This palette has an overall softness that is warm 
and inviting, but the pops of color add a bit of 
excitement to the room

. 0 5  F O L I A G E
Evergreens are a given at Christmas, but us-
ing a variation of evergreens can add hierar-
chy and depth to your space

. 0 6  A R O M A
One thing we consider less when creating a space 
is the aroma we bring to it. Ironically it has the 
power to make or break your experience in a space

CREATIVE SPACE
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TAN FRENCH BARET
Warm, stylish, twist to a 
Christmas outfit

HIGH-WAISTED BUFFALO SKIRT
This skirt is the perfect statement piece 
for your holiday outfit

BLACK TURTLENECK
Comfy, breathable, and warm 

black turtleneck

TAN SUEDE BOOTIES
Durable suede booties. Perfect for 

comfort, warmth, and style

F A S H I O N
F O R W A R D
+ + +

CHRISTMAS PARTY CASUAL

$10

$22

$20

$35
GET THIS ENTIRE ENSAMBLE

ON AMAZON.COM





UP-AND-COMING
ENTREPRENEUHER
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Chloe started her business just last year and has 
since made quite a little success out of it. She began 
making soaps with her grandmother, Lynn, as a way to 
enjoy each other’s company and it quickly turned into 
a passion for her. 
  A typical day for Chloe includes homeschool, 
practicing her piano, and playing with her siblings. On 
top of that she manages her soap business straight out 
of her and her grandmother’s kitchens. 
 When asked what her favorite part of soap 
making was, Chloe smiled and shared that it is being 
creative with shapes and colors that brings her the most 
joy. 
 Even small businesses have their challenges 
and Chloe shares that her biggest one is advertising and 
creating awareness for her business. In order to rem-
edy this, she took and interest in this journal but has 
previously, and quite literally, hit the streets at local 
craft fairs to sell her goods. She uses her income to turn 

handmade soaps by Chloe
around and create more products for her customers but 
doesn't stop there. A portion of her earnings go to one 
of her favorite ministries, Operation Christmas Child, 
which sends shoeboxes full of gifts to needy children in 
Africa for Christmas.
 Even in her youth, there are some lessons that 
didn't take her long to learn. Chloe shares that soap 
making, like running a small business, takes patience 
and that's ok. But her biggest piece of advice to fellow 
up-and-coming entrepreneurs would be simply this...

It was a pleasure to capture a snapshot of Chloe and all 
her hard work. We wish her all the best for her future 
in business!

"Be creative and enjoy your work!"
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1. Hand-crafted Leather Gun Sling - $45

2. South African Biltong - $5

3. Custom Deer Call - $85

4. Aid-PAK Gen-2 (Medical Emergancy Kit)  - $90

5. "Here Comes Amazon" Shirt - $23+

6. Handmade Soap - $7+

7. Custom Sign - Custom Pricing

8. Embroidered Greeting Cards - $5+

9. Custom Board Game - $185+

10. Customized Name Stamp - $10

11. A Christmas Carol (A Classic) - $15

12. Customized Gift Bag - $18.79

BY: BATESLEATHERCO.COM - Perfect for the outdoorsman.

BY: WORLDMARKET.COM - For the Jerky lover that likes to try new things.

BY: CALVARYCUSTOMCALLS.COM - Beautiful custom gift with the option to 
engrave a personal message to a loved one.

BY: URBANMEDICALGEAR.COM - The gift of preparedness, the perfect gift for 
everyone and anyone!

BY:  DNDCUSTOMS (ETSY) - Is there a woman alive who wouldn't love this shirt?

BY: LANDOFTHEPINESSOAPCO.SHOP - A thoughtful, beautiful, and aroma 
f illed stocking stuffer

BY: SHOPCORIOUS.COM - Customized leather sign, give the message you wamt 
to give.

BY: EMILYFAYEDESIGNCO (ETSY) - A creative way to express what's in your 
heart this season.

BY: TIMETOPLAYCATAN (ETSY) - Customize a board game as a timeless gift and 
activity for the family.

BY: FORESTFOXPRESS (ETSY) - A gift with many uses that it can continue to be 
useful through the years.

BY:  AMAZON.COM - A classic Christmas gift can never go wrong.

Nice list

BY: WOODBARNSTUDIO (ETSY) - A gift that can grow with your children, cus-
tomized with their name.



people don't realize about the model is that it 
actually works. Once you order your food, the 
person behind the register with the volunteer 
nametag says, “Your suggested price is...would 
you like to pay that price, less, or volunteer for 
your meal?” She says 80 percent of their diners 
pay for their meal and 20 percent volunteer, but 
all receive and give value back to their commu-
nity in the process. On a daily average A Place 
at the Table gives out 50-60 meals a day to those 
who can't afford it. But while they are giving to 
their community, that same community is giv-
ing back to them. 
 "People serve us pro-bono every day. 
From lawyers, to CPAS, to restaurant folks, it is 
beautiful how much people support us and give 
to us!"
 We second that! It is such a privilege to 
be able to see a brick and mortar example of the   
types of things a simple kindness can do. We are 
thankful, not only to witness Maggie's selfless-
ness, but the community of Raleigh NC rising to 
the occasion to meet an ongoing need.
 Remember...with kindness like that...
there is always a place at the table.

a place at the table

FOODIE 
FAVES

+
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Maggie's entrepreneurial journey began 
as a byproduct of friendships she formed with 
people who were experiencing homelessness. 
She saw that there weren't so many differ-
ences between them except for the ones she 
could change, so Maggie began to eat in soup 
kitchens to gain a better understanding and 
appreciation for what could be done to help 
her community. After hearing about a pay-
what-you-can restaurant structure, Maggie 

knew she needed to add 
that to the commu-

nity. Maggie 
says the 

th ing 

@
tableraleigh | tableraleigh.org





A
Toxaway

Christmas
A  S I M P L E  F A M I L Y  G E T A W A Y

Come along on a slower paced adventure to the sweet mountains of 
Western Carolina where we enjoy togetherness in a cozy cabin and 
some memory making out in the town.
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Imagine a quaint little mountain town, 
tucked away in western North Carolina.  
It plays host to many families, and even 
some simple travelers looking for a 
place to gather together. 
 Our trip to Lake Toxaway hap-
pened in the heart of December when the 
leaves were golden, brown, and nearly 
all rested on the ground. We wanted 
something that would get us out of the 
busyness of the holidays and allow us 
a chance to re-center as a family. It was 
our first venture out to the area, and we 
were all taken in by the simple southern 
charm of the town and the rustic sense 
of each and every home on the moun-
tainside.
 The cabin embodied everything 
you might expect. Beautiful textures of 
wood, stone, leather, plaster, and iron. A 
huge, welcoming fireplace in the heart 
of the home with gorgeous a-frame 
windows on each side to bring in the 
outdoors. A wooden loft, and several 
bedrooms draped in simple, and fitting, 
linens. It immediately became a home 

away from home.
 As any good travel adventure 
goes, we eventually left the cabin to get 
a sense of the surrounding area. A short 
drive found us a beautiful outlook and 
waterfall known as the Looking Glass 
Falls. We enjoyed a good bit of walking 
around the area and I took candid pic-
tures of the family as they enjoyed their 
outing. Afterwards we decided to visit 
the small main street area of Brevard 
which in all seriousness...who doesn't 
love a small-town main street this time 
of year? 
 Three of our favorite stops were 
right next to each other. The kids en-
joyed a long peruse around O P Taylor 
toy store which, to put it lightly, had ev-
ery toy ever created stowed magically 
inside. Everything from dolls, to trains 
and more.  The second of our favorites, 
and the most memorable stop we made, 
was Rocky's Grill and Soda Shop. This 
place was like stepping back in time to a 
charming 50's diner with all the trim

S T O R Y  B Y
Billy Whittaker



ings . Red and white checked flooring, an actual soda bar, 
hot dogs (which were a-mazing), burgers, and ice-cream 
Sundays...this place had it all.  The service was awesome, 
the food was amazing, and all of us just loved unwinding 
here. Our final stop was just the next shop over at the time, 
called D.D. Bullwinkle’s Outdoors. At the time it was a 
rustic one-room shop with all the typical name brand out-
door gear. But what interested us most and what we took 
home with us were a few odds and ends ornaments that 
symbolized this humble little town.
 I will never forget the memories made here and if 
you are looking to make a few family friendly memories of 
your own, be sure to check it out. It has grown a bit since 
our last visit but I know you will treasure your time there 
as we did.

shopping & eats

hidden gems

R O C K Y ' S  G R I L L  A N D  S O D A  S H O P

D . D .  B U L L W I N K L E S  O U T D O O R S

O  P  T A Y L O R ' S
 

C R Y S T A L  M O U N T A I N

D O W N T O W N  C H O C O L A T E S

W H I T E  S Q U I R R E L  S H O P P E

M A N - T I Q U E S

A perfect step back into the fun-loving 50's.

Gear up to get outside  and grab a couple souvenirs.

Perfect for making memories and for getting a board 
game or two for when you get back to your cabin!

Experience something unique with the family.

You can simply never go wrong with chocolate

A charming botique style business to pick up some gifts

A masculine twist to local antiques. Fun odds and ends.



i have a love for old things



It came from my Mom. I remember as a little girl, follow-
ing her around thrift stores and yard sales and watching 
her face light up when she found the perfect treasure. 
Inwardly, I would shake my head and wonder why we 
don’t just buy something new at Walmart. Oh, young 
one, you were missing so much. 

My appreciation for old things started around the time I 
got married and it is now unashamedly in full bloom. I 
CANNOT pass up a good thrift store or antique market. 
If you want to know where to find me when I get a quiet 
moment to myself, I’m either reading or at some place 
looking at old things. It’s the story on the page or the 
history in its past that captures my attention. 

My eyes study all the old things and my hand runs along 
the aged surfaces, feeling the dust collect under my fin-
ger. My mind wonders...what is the story? Who did this 
belong to? How many people held it in their hands? 
What does it do? Mom would know...

One day I was exploring the old Antique Mall in San-
ford, NC and to my surprise found an Nintendo 64 game 
for sale. It was a startling realization that my childhood 
is now considered “antique.” I sent the picture to my Dad 
and he promptly replied with the laughing emoji. (What 
an age we live in where emotions are expressed through 
a little yellow circle with tears.) One day my great grand-
children will walk through antiques stores, find my old 
iPhone 8 and want to display it in their house as a eclec-
tic, vintage piece. 

Recently in my adventures in Lynchburg, VA my eye 
caught a glimpse of this old guy — an old counting ma-
chine. The wooden hand crank lever, the clicking of the 
white and black keys, and the tattered roll of aged paper. 
It was marked way down beyond its value. I looked up at 
my brother who knows my need for the old things and 
he said with a smile, “You’ve got to buy that.” I did. I still 

don’t know what I’m going to do with it besides look at 
lovingly and maybe let my kiddos push the buttons when 
they want to play grocery store. (True story.) If nothing 
else, it will be a sweet reminder of a fun day exploring my 
brother’s new hometown with him.  

When I got home, I did some research and learned Victor 
is a company based out of Chicago, Illinois with an inter-
esting story. 

Some trivia I learned, when the adding machine got a new 
little button called the subtracting button in the late 1920’s 
it was then dubbed “the subtracting machine.” This com-
pany also manufactured the Norden Bombsight in World 
War II for all you history buffs out there. “This was a revo-
lutionary piece of technology that allowed pilots to drop 
bombs with greater precision and accuracy, thus minimiz-
ing civilian casualties. Victor made additional contribu-
tions to the war effort, manufacturing an aircraft compass 
and a B-24 bomber turret gunsight. Fast forward to cur-
rent day, after becoming the provider of Sharp calculators 
in the US and Latin America, Victor is now the largest 
provider of printing calculators in the US.”

So now instead of just an old counting machine sitting in 
my office, there’s a story. It’s  a story of a budding little 
business that took off, finding its way into the war effort 
supplying the sophisticated sites for the bomber fleet dur-
ing WWII, and eventually evolving into most notably 
‘Sharps calculators’ one of the leading printing calculator 
brands in the US. My little slice of history for now, at least. 

You see, over the years, as I continued to follow my Mom 
around and watch her carefully pick things out that others 
considered junk, my perspective began to change. I began 
to see the value in one’s story. Just like my little piece of 
history sitting on my desk, we all have a story to tell. It is 
our stories and experiences that make us a unique show-
case of the grace all around us. 

i have a love for old things

rmu

STORY BY RYAN ULRICH
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“Mommy, mommy, look at this!” I interrupt my thoughts 
in the middle of drafting an email and turn to face the 
excited little girl standing next to me. Looking into her 
eyes, I see beaming pleasure at showing me her work of 
art, a drawing of a horse. I sit down and we discuss the 
horse for a few minutes. Then, she happily runs off to 
play again. Moments like these are why I love being a 
Mom-trepreneuher! 
 Six years ago, when my twins were one, I 
launched Leading Tomorrow, a leadership training and 
consulting company, mostly as a hobby. I wanted to 
keep my professional skills up to date, while still being 
home with my kids. It slowly grew and three years ago, 
my husband quit his job with the military to join me in 
this adventure!    
While the extra time with my kids, the flexibility to 
work around my family’s needs, and the opportunities 
to use my talents and passions to earn an income are 
truly a gift, it is not always easy. Somedays it is hard not 
having more focus by being at the office for 40-50 hours 
a week or being at home and available to my family ev-
ery day. I feel the constant tension between the various 
demands in my life at any moment. Most people I work 

balancing what's important
S T O R Y  B Y  J O L E N E  E R L A C H E R

with outside of my company do not have frequent inter-
ruptions to look at children’s drawings, resolve a sibling 
conflict, or a wipe up spilled milk. Those who are working 
full-time expect me to have their capacity and profession-
alism. As a result, there are seasons when I find myself up 
at 4 a.m. getting work done or finishing a project after my 
kids are in bed. There is an emotional and mental exhaus-
tion that can come with managing these different needs 
and expectations in my life.  
 Another challenge can be finding time to connect 
with other moms who maybe stay at home with their lit-
tles, or work a job outside the home, but have different 
pressures or schedules. Because I work from home, it is 
easy to be viewed as a stay-at-home mom. It is hard when 
I need to say “no” to wonderful opportunities for play 
dates, library story times, and social activities because of 
consulting calls, training prep, and client projects. Finding 
time to connect with others requires more intentionality 
and planning, but is worth it! 
 While I treasure so much about being a Mom-
trepreneuher, I sometimes miss the flexibility I had as a 
stay-at-home mom when my kids were younger, or the in-
teractions I had in the office with colleagues at previous 
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Mom-trepreneur
I N S P I R I N G  W O M E N  B A L A N C E  W O R K  A N D  M OT H E R H O O D

jobs. There are days I would love being able to just run an 
idea by someone in the next office. It has been wonderful, 
however, to find the friends and colleagues who are under-
standing of our entrepreneurial life and work schedule!
A bonus to the experience of being a Mom-trepreneuher 
is the learning that is occurring for my family. We are get-
ting an education on business, marketing, and work right 
in our home, while building memories together. Our kids 
not only play that they are “working” like mommy, but 
they often get to help me with small tasks related to the 
business. It has facilitated so many natural mentoring op-
portunities as they watch and help me run a business from 
home. 
 Here are a few things that have been essential to 
my thriving as a Mom-trepreneuher. I have had to learn 
some of them the hard way, but I am beginning to find my 
rhythm. 
 
- Invest in my team - 
As an entrepreneur, I do not have the same type of team as I 
would in a large organization or corporation, but I still need a 
team. For me, this looks like our part-time nanny, my assistant, 
contractors, friends and family who are there when I need a 
word of encouragement or helping hand. It is critical to express 
appreciation to this “team” regularly, serve them in little ways 
that matter, and reciprocate help when needed. This team helps 
me navigate the challenging times and celebrate the successes! 
I try to find ways to be a part of their success as well! 

 

 - Set boundaries and be intentional with my time - 
As an entrepreneur, it is hard to “leave” work. As a mom, 
though, I don’t want my kids to experience a stressed, dis-
tracted, preoccupied parent, always connected to work. As 
a result, I must intentionally schedule days and times to turn 
off my phone and laptop and “leave” work so I can be fully 
present at home. When I am working, I find times when my 
kids are sleeping, or with nanny or daddy, and I can just focus 
on work for maximum productivity. At other times, I find 
work that can be easily interrupted so they can be around and 
know I am still available to them.  
 
- Find a healthy rhythm -
There is real stress with being an entrepreneur. Some days I 
miss that predictable paycheck of previous roles. During my 
first few years as a Mom-trepreneuher, I experienced seasons 
of intense stress that even resulted in some health issues. 
Now, six years into this adventure, I have learned critical 
rhythms to minimize stress and avoid burnout. These will 
look different for each family and in each season. For me, I 
have learned I need one day a week when I do not turn on 
work email or check messages. It is a day to just decompress 
and be fully present with family and friends. I also need three 
mini vacations a year to completely “leave the office,” and 
enjoy other things that are life giving. The beauty of being an 
entrepreneur is that I can control my schedule and make this 
happen. Three times a year, I also schedule time to reflect and 
review goals, budget and schedules, and plan for the upcom-
ing season. These “planning” times help me make sure I am 
doing what matters most.

leadingtomorrow.org | Facebook: @leadingtomorrow



seasonal accents
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seasonal accents
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Pot"-Pourri, a creative twist on an old tradition. If you want som
e seasonally 

inspired arom
as to be filling your hom

e, this is som
ething for you to try. It is a 

great, low cost way to add that extra elem
ent of coziness to your hom

e

1 ORANGE 
SLICED

4-6 CINNAMON 
STICKS

1 TBSP WHOLE
CLOVES

1/2 CUP OF 
CRANBERRIES

2-3 SPRIGS OF 
ROSEMARY

F I L L  P O T  W I T H  W A T E R
A N D  L E T  S I M M E R

2 TSP NUTMEG
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INSTRUCTIONS

chai hot-chocolate

apple pie

• 7 Cups (840 grams) sliced apples (peeled, 
cored, and sliced into 1/4-inch slices)

• 1 Tablespoon (15 ml) fresh lemon juice
• 1/2 cup (100 grams) granulated sugar
• 1/4 cup (50 grams) brown sugar lightly 

packed
• 1/4 cup (32 grams) all-purpose flour 

(spooned & leveled)
• 1 Teaspoon ground cinnamon
• 1/4 Teaspoon ground nutmeg
• 2 Pie crusts homemade or store-bought
• 1 Tablespoon (15 grams) butter cut into 

pieces
• 1 Large egg
• 1 Tablespoons milk
• Coarse sugar for sprinkling on top optional

1. Preheat oven to 400°F. Adjust oven rack to the 
lower third position. 

2. Add the sliced apples and lemon juice to a large 
mixing bowl, toss until well combined. Set aside.

3. In a separate mixing bowl, whisk together the 
granulated sugar, brown sugar, flour, cinnamon, 
and nutmeg until well combined. Pour over the 
sliced apples and mix until the apples are fully 
coated with the dry ingredients. Set aside for 15-
20 minutes while you prep the pie crusts.

4. Roll one of the pie crusts out to about 12 inches 
in diameter, transfer to a 9-inch pie plate, gen-
tly fit it in the dish, and trim any excess dough 
from the edges. Place in the refrigerator. Roll out 
the second pie crust dough and either cut lattice 
strips, decorations or leave whole to fully top the 
apple pie.

5. Remove the pie plate from the refrigerator. Us-
ing a slotted spoon, scoop the filling into the pie 
crust (making sure to leave as much juice as pos-
sible in the bowl) and spread around into one 
even layer. Dot with the pieces of butter. Top 
with the second pie crust and decorate the edges 
(if topping with a full piece of pie crust, make 
sure to cut some slits in the top).

6. Whisk together the egg and milk until well com-
bined. Brush on top of the pie and around the 
edges. Sprinkle with coarse sugar if desired.

7. Bake in the lower third of the oven at 400°F for 
20 minutes, then reduce oven temperature to 
375°F and bake for an additional 35-40 minutes 
or until the top of the pie is golden brown and 
the filling is bubbly. Cover the edges of the pie 
with a pie crust shield as needed to prevent ex-
cess browning. You may also cover the top of the 
pie with aluminum foil to prevent it from brown-
ing too much before it's finished baking. 

8. Once the pie is finished baking, remove from the 
oven, and set on a wire rack to cool completely. 
Once cooled, slice and enjoy!

INGREDIENTS

PREP TIME: 30 MIN COOK TIME: 40  MIN



 home-made
WITH LOVE

Page 43

• 1 1/2 cups chai concentrate
• 1/2 cup milk
• 2 tablespoons cocoa powder
• Whipped cream, for serving
• Cinnamon sticks, for serving

1. In a small pan, combine the chai concentrate 
and milk over medium heat. Heat until steam-
ing, about 5 minutes. (Alternatively, heat it in 
the microwave for 1-2 minutes until steaming).

2. Add one tablespoon of cocoa powder to the 
bottom of two mugs. Slowly whisk half of the 
hot chai mixture into the cocoa powder into 
each cup.

3. Top with whipped cream, an extra dusting of 
cinnamon, and serve.

INGREDIENTS

chai hot-chocolate

INSTRUCTIONS

PREP TIME: 20 MIN COOK TIME: 15 MIN



• 2 pounds ground beef
• 1 Can pinto beans, drained
• 1 Can black beans, drained
• 32 oz cans diced tomatoes 
• 16oz  diced tomtatoes (Italian)
• Onion Powder
• Garlic Powder
• 2 Packs Chilli Seasoning
• Salt and Pepper

INSTRUCTIONS

mama's chilli

1. In a large pot cook ground beef until brown.
2. Use first pack of chilli powder, salt, and pep-

per to season ground beef thoroughly.
3. Add in pinto beans, black beans, diced to-

matoes, onion powder, chilli seasoning, and 
garlic powder.

4. Let cook for 30 to 40 minutes until hot 
throughout. 

5. OPTION: Garnish with chips, shredded 
cheese, and sour cream.

INGREDIENTS

PREP TIME: 5 MIN COOK TIME: 40 MIN



Christmas
traditions

Each 
Christmas 

Eve morning my dad 
takes us out to eat some-

where new we’ve never been 
for breakfast so my mom can 

wrap presents! Super fun 
and I look forward to it 

each year. 

One 
of our favorite 

holiday traditions has been 
decorating the live tree after 

church on Christmas Eve. When the 
girls were young their dad would add the 

lights and he would help the girls reach the 
highest branches with handmade ornaments 
they made. I was in charge of capturing the 
memories through pictures, and we would 

reminisce about all the sweet memories 
through the years. This has become so 
special to me and after 18 years we are 

reminded of the blessings we have 
and how much the girls have 

grown. 
Making goodie 

baskets to deliver to 
sweet friends.

Look-
ing at Christ-

mas lights around my 
neighborhood is one of 
my favorites! I also love 
baking Christmas good-

ies for our neighbors 
and friends!

Checking out 
elaborate Christmas 

lights in neighborhoods. 
Making gingerbread houses 
(or graham cracker houses). 

White elephant parties, but the 
most enjoyable is reading the 

Christmas story with hot 
chocolate near a fire.

Christ-
mas Eve, going 

to see the festival of trees 
downton and then coming 

home and having a delicious din-
ner of shrimp and grits and bacon-
wrapped pork. Another one is the 
pickle gift. One siblings hides the 

ornament and the first one to 
find it gets to open a gift 

first.

Making 
the same break-

fast every year. Ebil-
skivers filled with home 
made jams and Nutella.

Family 
Christmas Va-

cation a week before 
Christmas.

Setting up the tree 
and watching Elf of Thanks-

giving night!

Going to buy
a Christmas tree.

Christmas 
shopping at the mall.

Making ginger-
bread houses with my 

nephews!



Dakota Murphy of Grace & Country Photography agreed to let us shadow a couple of 
her Christmas Mini sessions in order for us to glean her wisom in what makes the very best 
experience during Christmas Mini's.

1. SET THE SCENE: The first thing we noticed when arriving at her Christmas Mini 
destination was that she is not joking around when it comes to transporting her clients to a 
magical place during her sessions. Front and center sat a beautiful old seafoam truck, orna-
mented hood to bumper with all things Christmas. There was not a single part of the setting 
that didn't make you automatically want to burst out in Christmas spirit.

2. KEEP IT COZY: The next thing that caught our eye was that, instead of thowing her 
clients up on the back of an old truck and calling it a day, she draped her set with soft cozy 
textures and props which made us feel welcome and comforatable instantly.

3. KNOW YOUR AUDIENCE: Throughout the day we were amazed at how quickly she 
adapted her poses and props to accomidate whichever demographic she was shooting at the 
time. From mature families with nearly grown kids, to families with infants, Dakota had a 
wide range of well-thought-out poses that excentuated the true dynamics of each and every 
family.

4. SOMETHING EXTRA: As if that wasn't enough, Grace & Country Photography 
showed us that going extra can sometimes be the perfect call. Nothing rounds out your 
Christmas Mini experience like a 
photographer who takes care of 
all the details. From Christmas 
music floating through the air, to 
individual helpings of Christmas 
cookies and milk, Dakota had 
a goodie for every child which 
means mom and dad can enjoy 
the session too. 

Since Christmas photos are an 
absolute must every year, we 
learned that there is no reason it 
can't be a blast. Find yourself a 
photographer like this to ensure 
you have a fun a creative photo-
shoot every year!

 @graceandcountryphotography
facebook.com/graceandcountryphotography

grace & country photography family



family
Other things may change us, 
but we start and end with

— Anthony Brandt 
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B E C O M E  A

contributor
Did you enjoy this issue? Are you an EntrepreneuHer with big plans 
and big dreams? Join the growing group of EntrepreneuHer women 

whose stories are empowering others.

www.entrepreneuher.co
@entrepreneuher_lifestyle


